
Commercial Marketing Chair Report - La Crosse Livestock Inc.’s Annual Red 
Angus Influence Sale 

I had the opportunity to attend La Crosse Livestock Inc.’s annual Red Angus Influence Sale with Commercial 
Marketing Specialist Taylor Ohlde in La Crosse, Kansas, earlier this month. While I enjoyed watching the sale, 
seeing the prices cattle brought and having a good old-fashioned sale barn lunch, what stood out most was the 
power of visibility and connection in the cattle industry. 

I watched producers visit with Taylor about market conditions, cattle type, the weather and their families, and I 
listened as he delivered his thank-you remarks from the podium before the sale began. I noticed the sale barn 
owner personally thanked every producer who brought cattle and every buyer — whether they were filling an 
order or purchasing only a few head. 

In those moments, it became clear that relationships are the true currency of this industry. The simple act of 
showing up — shaking hands, talking cattle and kids, and expressing gratitude — keeps the beef business 
moving forward. Watching that unfold reminded me that behind every sale ticket is a network of people who 
value trust, loyalty and connection just as much as high-quality cattle. 

                  

                  


